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The SembCorp Marine Group recognises its close affiliation and connections with
the community and its people. While growing its business, the Group remains
steadfast in its commitment to make a positive difference to society – by supporting
various social and philanthropic causes in the areas of education, community and
the environment through its community care and responsibility programmes.
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COMMUNITY CARE
As a responsible corporate citizen, SembCorp
Marine demonstrated its commitment for the less
privileged by supporting various philanthropic
and charitable causes such as the National Arthritis
Foundation and the Chua Chor Teck Memorial
Fund during the year.

Contributions to the Needy
Employees from the Group’s subsidiaries
continued to put their generosity and charitable
nature into action. During the year, SMOE
employees contributed $20,032 in aid of the
Children’s Cancer Foundation in 2006, while staff
from Sembawang Shipyard did their bit for charity
by purchasing t-shirts from the Singapore
Children’s Society to raise funds for orphans in
Cambodia.

Canberra Family Day
Reflecting its close ties with the community,
Sembawang Shipyard sponsored Canberra Family
Day 2006, a full-day event aimed at strengthening
family bonding and communal relations within
Canberra Constituency. A contribution of $3,000
was made towards the event, which featured
family-oriented activities such as Family Brisk
Walk, Family Kids Idol and Family Treasure Hunt.

PSLE Hotline
Sembawang Shipyard contributed $1,000 to help
Yishun’s Student Care Services in setting up and
promoting a Primary School Leaving Examinations
(PSLE) hotline to provide advice to students and
parents going through this major exam. Part of
the donation went to the printing of bookmarks,
featuring the hotline number and practical tips to
cope with the examination stress.

Community Engagement Activities
Throughout the year, Sembawang Shipyard also
organised several activities together with the
Student Care Services at Yishun Branch.

A two-day zoo camp was organised for 35 children
between the ages of 5 to 12 years old. Led by
11 yard volunteers, the camp was a fun-filled
experience for the children who had a chance to
set-up their own tents and experience nature out
in the ‘wild’.

Both parties also collaborated to hold a special
Christmas party for the children of the centre as
well as children of yard employees. While
promoting the spirit of volunteerism in employees,
the party allowed children to share their talents
and celebrate Christmas in a fun-filled way.
Activities such as magic performances, games,
sing-a-long session, talent time, and group project
works were organised.
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EDUCATION
SembCorp Marine and its shipyards worked in
close partnership with various organisations to
nurture and engage youths during the year. The
purpose was to broaden their knowledge and
understanding of the Group’s marine and offshore
engineering operations and correspondingly, its
promising career prospects.

School Book Assistance Grant Programme
Reflecting its strong support for education,
SembCorp Marine continued its sponsorship
of the School Book Assistance Grant
(SchoolBAG) scheme to provide financial
assistance to needy families with schooling
children. This year, a total of $222,450 in grants
were given out to 1,064 needy students under
the programme, which aimed to help such
households defray the cost of purchasing
schooling essentials such as school books,
stationery and uniforms.

Through this programme, SembCorp Marine hoped
to extend a helping hand to lighten the financial
burden on lower-income families as well as to
encourage students to excel in their studies and
achieve success in their life-long educational journey.

Since the programme was introduced in 2001,
SembCorp Marine had contributed close to $1
million in SchoolBAG grants. From 61 schools
when the programme first started, the scheme had
since been extended to 87 schools, located in the
vicinity of subsidiaries Jurong Shipyard and
Sembawang Shipyard.

Grants and Bursaries for Employees’ Children
Employees who required financial help with their
children’s education were also supported by the
SchoolBAG scheme. Sembawang Shipyard further
gave out an additional $31,100 in bursaries to
children of its employees during the annual Bursary
Awards ceremony.
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Building Brand Equity
Further promoting its brand name and capabilities
internationally, the Group participated actively in
several of the world’s largest maritime and offshore
trade fairs. These included the Offshore
Technology Conference in Houston (USA),
Posidonia in Greece, the Seatrade Cruise
Convention in Miami (USA), the Asia Pacific
Maritime Exhibition in Singapore and Shipbuilding,
Machinery & Marine Technology in Hamburg
(Germany). The Group also made a strong
showing at local trade and industry exhibitions
like the Asia Pacific Maritime Exhibition and
MARTECH held in March and October 2006
respectively.

By participating, the Group renewed old and
current business relationships and paved the way
for potential business opportunities. The Group’s
representatives could also expand their business
contacts and explore collaborative partnerships

INDUSTRY PROMOTION
To promote the local marine and offshore industry
to schooling children and youths, SembCorp
Marine participated in several student outreach
exhibitions together with its industry partners.

Outreach Programmes
In June 2006, the Group and its subsidiary
shipyards gave their full support to the Marine
Learning Carnival, organised by the Association
of Singapore Marine Industries at Ngee Ann
Polytechnic. The event saw students from 26
schools participating in a series of activities,
ranging from a boat race to quizzes.

The Group also partnered Singapore’s Maritime
and Port Authority in its Maritime Open House,
which aimed to promote the marine industry as
a highly promising field with abundant
opportunities for advancement and growth. The
event, held in June 2006, was attended by more
than 1,000 students and teachers from various
secondary schools, junior college, polytechnics
and tertiary institutions across Singapore.

Then, taking industry promotion further into the
heartlands, SembCorp Marine supported the
Singapore Maritime Foundation in its Maritime
Exhibition at the National Library in October 2006.

with key industry players and associates from
the maritime sector.

To network further with overseas stakeholders
and partners, SembCorp Marine and its yards
supported several international networking events.
In September 2006, the Group co-sponsored the
LatinAsia Business Forum 2006, a three-day
programme that brought together business
leaders and key decision makers from Singapore,
Asia and Latin America.

The Group also participated in “Made in
Singapore” – a Mandarin info-tainment
programme commissioned by the Economic
Development Board and aired on Singapore’s
mainstream television. As part of the industry and
Group promotion programme, events such as
these were aimed at nurturing a sustainable brand
value and to sow the seeds for future recruitment
activities.

The exhibition sought to portray the maritime
industry as a buoyant sunrise industry with a
myriad of career opportunities by profiling
successful young personalities in their field,
including an assistant project manager from
Sembawang Shipyard.

Student Internships
The Group also showed its strong support for
education by providing internship opportunities
to students from various institutions of learning,
including polytechnics, universities and the
Institute of Technical Education. Both Jurong
Shipyard and Sembawang Shipyard played
host to industrial attachment students
who were assigned duties based on their
specialisations.

Educational Yard Visits
Enriching the learning experience, yards organised
student visits regularly to provide insights into
key shipyard processes and the wide-ranging
career options available. During the year,
SembCorp Marine’s yards hosted several tours
for students from all levels, ranging from primary
schools to polytechnics and universities. These
included visits from Admiralty Primary School,
Ngee Ann Polytechnic, Singapore Polytechnic
and a Japanese international school.


