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In November 2001, SembCorp Marine
participated in the Association of
Singapore Marine Industry Fair 2001.
Held to raise public awareness on the
industry, the fair provided us with a
platform to showcase our key strengths
and achievements along with the
development of the local marine industry
from its early years 1800s into a world-
class player today.

Ever mindful of our role as a corporate
citizen with affiliations to the broader
community, the Group participated in
various community and charitable
activities this year. Under our Community
Responsibility and Care programme,
SembCorp Marine set up a S$250,000
grant to disburse aid to children of Group
employees as well as those from needy
families living in the surrounding
communities of Jurong Shipyard and
Sembawang Shipyard. A total of
S$175,600 was disbursed to needy
families. In addition, we made donations
to the Economic Development Board
Charity Bowl and the President's
Challenge Charity 2001.

8 FEBRUARY
Media & analysts' briefing for

FY2000 results

12 APRIL
ING Barings luncheon meeting

14 MAY
Release of Annual Report 2000

24 MAY
Luncheon meeting for analysts

30 MAY
Annual General Meeting

6 JULY
Salomon Smith Barney Singapore
Corporate Day Investor Conference

in Hong Kong

24 JULY
Media & analysts' briefing for

1H2001 results

SEPTEMBER
Luncheon meeting with

Vickers Ballas

16 OCTOBER
CLSA luncheon meeting

2001
Investor Relations

Calendar

Media briefing: FY 2001 results.

The Group continued to strengthen
investor confidence by promoting
greater corporate transparency. Much
care was taken during our interim and
full-year result announcements to ensure
that the investor community and
members of the media had a good
grasp of the Group's business. For the
first time, financial results were broken
down to the level of associates. Other
improvements included the addition of
a review of activities of major sectors,
the market outlook and financial targets.

Throughout the year, top management
representatives of SembCorp Marine
were accessible to the investor
community. One-on-one meetings with
analysts and fund managers were held
frequently. This direct contact allowed
the management to address any
concerns being brought up by the
analysts and investors immediately,
update the investor community on the
latest corporate developments as well
as to give them a better understanding
of the Group's rationale for its
undertakings.

To enhance corporate communication,
a  n e w  c o r p o r a t e  w e b s i t e
(www.sembcorpmarine.com.sg) was
set up during the year.  The website
now provided up-to-date information,
such as the Group's annual reports for
the past two years, daily share prices,
financial statements, key financial data,
financial calendar, press releases,
corporate information, shipyard
information and career opportunities.

SembCorp Marine also focused on
increasing its profile in the local and
global maritime industry. In September
2001, the Group participated in the Asia
Pacific Maritime 2001 exhibition. The
exhibition drew the participation of
leaders in the maritime industry and
attracted some 400 companies from
10 countries. Showcasing the eight
distinct brand names under the Group,
our booth strengthened industry
awareness of our network of strategically
located hubs. Representatives from the
Group also took the opportunity to
renew contact and meet new business
associates.

INVESTOR AND
CORPORATE RELATIONS

Asia Pacific Maritime 2001.
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